
SEPTEMBER 2021 INTAKE

Master’s Programme in Business Design 

Competition

IN COLLABORATION WITH

DIVERSITY: A DRIVER OF CREATIVITY  

AND INNOVATION



BRIEF

Candidates are asked to select a young and inspiring company 

considered genuinely innovative and that works, considering 

the topic of diversity as an essential value. It could be a 

small entrepreneurial firm that thoughtfully redesigns local 
products. It could be a reality that promotes a culture of equal 

opportunities, in which people are encouraged to be and 

express themselves in the best possible way.

In the project, candidates should:

• define the context of this innovative startup and explain the 
criteria that motivated the choice and how the company/

startup promotes the diversity; 

• analyze the innovations of the new company and its 

products or brands in line with the business design and 

entrepreneurship through design approach; 

• illustrate its creative and business values in a clear and 

meaningful presentation.

AUDIENCE

The competition is addressed to candidates who have a first-
level degree and/or professional experience in economics, 

management, humanities, or design. It is also open to 

candidates with a background in other disciplines, if they are 

motivated by strong interest in the programme’s topics.

JURY

Projects will be selected and evaluated by the Faculty of the 

Master’s Programme in Business Design and the Admission 

Jury.

REQUIRED MATERIALS

A written description of the project, three A4 pages maximum; 

or a 10-slide PowerPoint/pdf presentation (including images). 

The competition proposal must be accompanied by the 

following supplemental material:

• Curriculum vitae

• Motivational letter

• Domus Academy Application Form*

• Bachelor’s degree in Italian or English language

• Bachelor’s transcripts in Italian or English

• Copy of passport

• IELTS test official score report

Any further attached material will be considered a plus and will 

be evaluated by the jury.

*Application fee is waived for competition participants

PRIZES

• One scholarship covering 60% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 50% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 40% of the total tuition fee of the 

Master’s Programme

• Two special mentions covering 20% of the total tuition fee of 

the Master’s Programme

Prizes will be calculated on the standard tuition fee.

INTRO

The topic of diversity is a fundamental dimension that must be considered 

also in our approach to the world of design. We must recognize that each 

individual is unique. The protection and celebration of differences need to 
be encouraged and promoted, whether this is race, ethnicity, gender, sexual 

orientation, socioeconomic status, age, physical abilities, religious beliefs, 

political beliefs, or other ideologies.

Concepts such as transparency and authenticity are increasingly requested 

by consumers. 

A brand’s commitment to diversity and inclusion increases loyalty and feeds 

positive word-of-mouth, leading to business growth. Many companies have 
undertaken a commitment of social responsibility, promoting inclusiveness 

and breaking down discrimination. Messages, services and products are 

increasingly personalized and oriented to needs and diversified in content 
and fruition modes. Big brands are doing great work in showing diversity in its 

various forms and deeply binding it to their mission and values.



SCHEDULE

The works must be delivered to Domus Academy by and no later 

than April 9th 2021.

Candidates will be informed about the results of the 

competition by e-mail on May 10th 2021.

ENTRY DELIVERY

All the required materials in digital format may be uploaded to 

this page: 

competition.domusacademy.com 

When candidate submit his/her project, he/she will receive 

a confirmation within 48 hours that his/her submission was 
received. 

In case candidates do not receive  confirmation, they have to 
write to: competitions@domusacademy.it

THE COMPANY

AKQA is a design and communications Company, part of the 

WPP Group, that employs more than 2,000 professionals in 29 

studios across five continents. AKQA designs adaptive digital 
services that capture the imagination and deliver measurable 

impact, creating the future of the Companies’ customer 

experience.

Awarded two Cannes Lion Grand Prix’s in 2019, named by 

Gartner and Forrester as one of the world’s leading experience 

design and innovation agencies and, recently, recognized by 

Fast Company the Best Place to work for Innovators.

Sector: Business transformation, Branding, Marketing & 

Content, Product & Service design, Data, Technology and 

Cognitive Science, Performance Marketing & media, Industrial 

Design & Architecture.

MASTER’S PROGRAMME DESCRIPTION

The Master’s Programme in Business Design creates new 

connections between the worlds of business and design. 

Students will work on projects relating to the business of design 

and the design of business. Enlightening and interdisciplinary, 

the Master’s Programme focuses on how to apply design 

methodology, sensitivity, and culture to any business. Students 

will study design-driven company management as they learn to 
draft plans for business development, branding, marketing, and 

communication—for product lines, startups, and established 

businesses.

ELIGIBILITY

Candidates already holding a first-level academic diploma or 
bachelor’s degree, or who are about to graduate within the 

academic year 2020–21. 

Candidates who have a working knowledge of the English 

language (IELTS 5.0 academic or equivalent certificate).

GENERAL TERMS AND CONDITIONS

• All moral or authorship right as to the project remains property 

of the author.

• Materials sent to Domus Academy will not be returned.

• All the material must be the result of an unpublished work 

developed by the candidate, not used in other previous 

occasions.

• Domus Academy is entitled not to award the scholarship if the 

projects are deemed not to meet the standards defined by the 
jury. The jury will make these judgments at its own discretion, 

and its decision is final. 

• The scholarship presented in this public announcement 

cannot be combined with other economic reductions offered 
by Domus Academy.

• The scholarship amount will be deducted from the balance of 

the tuition fee. 

• If a candidate declines a scholarship offer, the scholarship may 
be transferred to the next candidate on the list. 

• Winning participants accept that part of their work may be 

published on the websites and/or social media channels of the 

institutions involved.



SEPTEMBER 2021 INTAKE

Master’s Programme in Fashion Design 

Competition

YOU ARE THE NEXT TALENT

IN COLLABORATION WITH



BRIEF

Candidates are asked to design a fashion collection that 

expresses their views of fashion, considering their creativity, 

cultural and artistic references, and the contemporary context. 

In the development of their collection, they should also 

consider the need for the sustainable challenge: highlighting 

the various features of “Fashion responsibility” from eco-

fabrics to craftmanship, from labour exploitation to zero waste 

production, from up-cycling to circular economy. Candidates 

must support their project with consistent visual research, 

illustrating the inspirations of the collection and the design 

development process.

AUDIENCE

The competition is addressed to candidates who have a 

first-level degree and/or professional experience in fashion 
design. It is also open to candidates with a background in other 

disciplines if they are motivated by a sound interest in the 

programme’s topics and an appropriate portfolio.

JURY

Projects will be selected and evaluated by the Faculty of the 

Master’s Programme in Fashion Design, Sara Sozzani Maino  

of Vogue Talents and the Admission Jury.

REQUIRED MATERIALS

Digital project presentation, A4 format, landscape, 300 d.p.i., 

maximum 15 slides, with the following: 

• A 250-word abstract describing the inspiration, concept, 

and key elements of the collection (silhouette, materials, 

finishing, colors, sustainable approach) 

• A mood board showing candidate’s visual research of the 

color palette 

• A minimum of six sketches of the outfits in the collection 
(womenswear and/or menswear) 

• A photo shoot of one outfit realized within the collection; the 
shoot should be aimed at communicating the project and 

the product (not compulsory)

The competition proposal must be accompanied by the 

following supplemental material:

• Portfolio of projects

• Curriculum vitae

• Motivational letter

• Domus Academy Application Form*

• Bachelor’s degree in Italian or English language

• Bachelor’s transcripts in Italian or English

• Copy of passport

• IELTS test official score report

Any further attached material will be considered a plus and will 

be evaluated by the jury.

*Application fee is waived for competition participants

PRIZES

• One scholarship covering 60% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 50% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 40% of the total tuition fee of the 

Master’s Programme

• Two special mentions covering 20% of the total tuition fee of 

the Master’s Programme

Prizes will be calculated on the standard tuition fee.

SCHEDULE

The works must be delivered to Domus Academy by and no 

later than April 9th 2021.

Candidates will be informed about the results of the 

competition by e-mail on May 10th 2021.

ENTRY DELIVERY

All the required materials in digital format may be uploaded to 

this page: 

competition.domusacademy.com 

When candidate submit his/her project, he/she will receive 
a confirmation within 48 hours that his/her submission was 
received. 

In case candidates do not receive  confirmation, they have to 
write to: competitions@domusacademy.it

INTRO

What is fashion without creativity? This is the question we must keep asking. 

The main aim of a fashion designer is to achieve a greater awareness of one’s 

creative self, the processes and references necessary to create a fashion 

product. The creative process involves applying an approach that is reflective 

and critical and allows inspiration to be combined with a deep understanding 

of technical and innovative possibilities.



THE COMPANY

Vogue Talents is a biannual publication created in 2009 by 

Franca Sozzani, former Director of Vogue Italia and Sara Sozzani 

Maino deputy director of Vogue Italia and head of Vogue 

Talents. Vogue Talents is both an editorial and online project, a 

network that scouts and supports the best emerging creative 

talents in womenswear, menswear, accessories, and fashion 

photography around the world.

 In coordination with Altaroma, Maino has overseen the contest 

“Who is on Next?”, aiming to support Made in Italy. 

A regular attendee at global talent spotting committees, Maino 

serves as a judge in several fashion competitions, including the 

LVMH Prize, the International Talent Support (ITS), Woolmark 
Prize, and many more. She also travels throughout local fashion 

weeks to scout up-and-coming designers. 

Domus Academy and Vogue Talents wish to empower 

talented fashion designers who are eager to have an immersive 

educational experience in Milan, the world capital of fashion; 
who believe that fashion design combines free creative 

expression with the understanding of complex cultural and 

economic dynamics; who want to strengthen their design 
identity while collaborating with international fashion brands; 
and who welcome the chance to network with professionals in 

the fields of fashion design, textile manufacturing, journalism, 
styling, cultural studies, marketing, and more.

MASTER’S PROGRAMME DESCRIPTION

The Master’s Programme in Fashion Design brings students 

into direct contact with the fashion design industry in Italy and 

abroad. Students will have the rare and exciting opportunity to 

develop their own original, compelling fashion collection under 

the guidance of industry professionals. 

Through theoretical studies and project experiences, students 

will develop an individual mode of expression, explore the 

cultural factors that influence fashion trends, learn the ins and 

outs of production, and create innovative solutions. 

Besides honing the “problem solving” skills that every fashion 

designer needs, students will also develop a “problem defining” 
approach: the ability to delineate the parameters of each 

challenge. As students learn to follow their intuition and 

promote their aesthetic vision within those parameters, they will 

become more aware of the reasons behind their own fashion 

design choices and those of others.

ELIGIBILITY

Candidates already holding a first-level academic diploma or 
bachelor’s degree, or who are about to graduate within the 

academic year 2020–21. 

Candidates who have a working knowledge of the English 

language (IELTS 5.0 academic or equivalent certificate).

GENERAL TERMS AND CONDITIONS

• All moral or authorship right as to the project remains property 

of the author.

• Materials sent to Domus Academy will not be returned.

• All the material must be the result of an unpublished work 

developed by the candidate, not used in other previous 

occasions.

• Domus Academy is entitled not to award the scholarship if the 

projects are deemed not to meet the standards defined by the 
jury. The jury will make these judgments at its own discretion, 

and its decision is final. 

• The scholarship presented in this public announcement 

cannot be combined with other economic reductions offered 
by Domus Academy.

• The scholarship amount will be deducted from the balance of 

the tuition fee. 

• If a candidate declines a scholarship offer, the scholarship may 
be transferred to the next candidate on the list. 

• Winning participants accept that part of their work may be 

published on the websites and/or social media channels of the 
institutions involved.



SEPTEMBER 2021 INTAKE

Master’s Programme in Fashion Management 

Master’s Programme in Luxury Brand Management  

Competition 

A NEW SHOPPING EXPERIENCE 

BETWEEN PHYSICAL AND DIGITAL

IN COLLABORATION WITH



BRIEF

Candidates must identify new communication and sales modes 

for 10 Corso Como in the post-Covid scenario through physical 

and digital touchpoints. Candidates must be intuitive to fashion 

trends, socio-cultural, economic and general consumer trends 

and behavior, social and technological innovation and consider 

the store’s avant-garde and bold DNA.

Based on in-depth research and analysis of the latest and 

actual global luxury fashion retail industry, candidates should 

identify fashion and lifestyle emerging brands or designers to 

collaborate with the concept store. 

Following research and analysis that should lead to identifying 

the right collaboration, candidates are asked to present trends 

and insights relevant to the target, a product line that could 

be sold online, and comprehensive communication activities 

plan. The plan should leverage key digital and physical 

touchpoints along the customer journey. 

The strategies should reinforce the store’s community, 

maintain high customer engagement and loyalty among 

existing customers, and increase awareness among potential 

new customers. The balance between feasibility and originality 

will be considered as a fundamental element of the project.

AUDIENCE

This competition is addressed to candidates who have a first-
level degree and/or professional experience in fashion and 

accessory design, arts, humanities, economics, or business. 

It is also open to candidates with a background in other 

disciplines if they are motivated by a strong interest in fashion 

management.

JURY

Projects will be selected and evaluated by the Faculty of the 

Master’s Programmes in Fashion Management and Luxury 

Brand Management, and the Admission Jury.

REQUIRED MATERIALS

Digital project presentation, A4 format, landscape, 300 d.p.i., 

maximum 10 slides, with the following: 

• A selection of relevant data with references and analytical 

models; 

• Visual research on trends, target customers, and market 

analysis; 

• A written description of your proposed strategy supported 

by visual mockups, (the written portion should be limited to 

1000 words).

The competition proposal must be accompanied by the 

following supplemental material:

• Curriculum vitae

• Motivational letter

• Domus Academy Application Form*

• Bachelor’s degree in Italian or English language

• Bachelor’s transcripts in Italian or English

• Copy of passport

• IELTS test official score report

Any further attached material will be considered a plus and will 

be evaluated by the jury.

*Application fee is waived for competition participants

PRIZES

• One scholarship covering 60% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 50% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 40% of the total tuition fee of the 

Master’s Programme

• Two special mentions covering 20% of the total tuition fee of 

the Master’s Programme

Prizes will be calculated on the standard tuition fee.

SCHEDULE

The works must be delivered to Domus Academy by and no 

later than April 9th 2021.

Candidates will be informed about the results of the 

competition by e-mail on May 10th 2021.

ENTRY DELIVERY

All the required materials in digital format may be uploaded to 

this page: 

competition.domusacademy.com 

When candidate submit his/her project, he/she will receive 

a confirmation within 48 hours that his/her submission was 
received. 

In case candidates do not receive  confirmation, they have to 
write to: competitions@domusacademy.it

INTRO

The fashion industry is one of the segments that has suffered the most from the consequences of the Covid-19 crisis. 
Diminished in-store shopping has impacted retail. 

Maintaining the relevance of physical stores in this historic moment when the retail sector is being transformed by 

changing social and cultural values is challenging. 

The global crisis has placed additional pressures. While it’s true that global e-commerce increases every year, more 

than 50% of shoppers worldwide still prefer to make their clothing & footwear purchases in-store, especially in the 

luxury segment. Physical retail stores remain of high value, given their intrinsically sensorial and experiential quality.

A successful example is 10 Corso Como that has continuously articulated new stories to educate, entertain and 

excite their customers.  10 Corso Como has always had a pioneering approach, collaborating and working with 

market leaders to develop and promote new ideas around the globe.



THE COMPANY

10 Corso Como was conceived in 1990 by the former fashion 
editor and publisher Carla Sozzani as the very first “Concept 
Store”, term that was coined to define this radically new retail 
format. Starting with the art gallery and bookshop, Carla 

Sozzani has transformed a car-workshop in Milano into a 

multi-functional boutique, a living magazine where visitors are 

engaged with her editorial choices in food and fashion, music 

and art and lifestyle and design. 

Maintaining and opening physical stores while the retail sector 

is facing the current situation is a major challenge. It’s no 

secret that the traditional model of revenue and profitability 
for retailers and their suppliers is in crisis, due to the growth of 

online retail. While it’s true that global e-commerce increases 

every year, more than 50% of shoppers worldwide still prefer to 

make their clothing & footwear purchase in store, especially in 

the luxury segment. Physical retail stores are still highly valued, 

given their intrinsically sensorial and experiential quality. 

This is the case of 10 Corso Como, which has continuously 

articulated new stories to educate, entertain and excite their 

customers. 

MASTER’S PROGRAMMES DESCRIPTION

Since its foundation in the Eighties, Domus Academy has been a 

place where future designers experience an open and cross-

disciplinary environment.

Its postgraduate master programmes enable students to work 

following a learning by designing approach, participating in 

interdisciplinary workshops with experienced professionals and 

leading companies.

Master’s Programme in Fashion Management:

The Master’s Programme in Fashion Management is a 

multidisciplinary programme for dynamic individuals wishing 

to enhance their creative and managerial skills within the 

world of fashion. Through a combination of theory and hands-

on practice, the Master’s Programme turns students into 

professionals who understand the language and rules of the 

fashion system and who have expertise in the fields of brand 
management, fashion buying, and communications.

In this programme, students will work in close collaboration with 

fashion industry managers and creative professionals. Students 

will gain the skills they need to generate market and consumer 

insights, create business proposals, define their own analytic 
approach and language of expression, and develop advanced 

research projects.

Master’s Programme in Luxury Brand Management:

Today’s luxury and fashion brands require a new breed of 

managers who are skilled at leading marketing, business, and 

creative initiatives. In the Master’s Programme in Luxury Brand 

Management, students will gain a global perspective on the 

luxury sector, develop fundamental marketing and branding 

skills, and cultivate the ability to dialog with designers and other 

industry professionals. 

The Master’s Programme approaches the luxury and fashion 

industry in a transversal way, extending from traditional personal 

goods and services to more experiential luxury categories 

such as hospitality, art, and lifestyle. Throughout the Master’s 

Programme, students will work in close collaboration with 

leading luxury and fashion experts and with some of the most 

prestigious Italian and international luxury companies and 

institutions.

ELIGIBILITY

Candidates already holding a first-level academic diploma or 
bachelor’s degree, or who are about to graduate within the 

academic year 2020–21. 

Candidates who have a working knowledge of the English 

language (IELTS 5.0 academic or equivalent certificate).

GENERAL TERMS AND CONDITIONS

• All moral or authorship right as to the project remains property 

of the author.

• Materials sent to Domus Academy will not be returned.

• All the material must be the result of an unpublished work 

developed by the candidate, not used in other previous 

occasions.

• Domus Academy is entitled not to award the scholarship if the 

projects are deemed not to meet the standards defined by the 
jury. The jury will make these judgments at its own discretion, 

and its decision is final. 

• The scholarship presented in this public announcement 

cannot be combined with other economic reductions offered 
by Domus Academy.

• The scholarship amount will be deducted from the balance of 

the tuition fee. 

• If a candidate declines a scholarship offer, the scholarship may 
be transferred to the next candidate on the list. 

• Winning participants accept that part of their work may be 

published on the websites and/or social media channels of the 

institutions involved.



SEPTEMBER 2021 INTAKE

Master’s Programme in Fashion Styling & Visual Merchandising  

Competition 

VISUALIZING INSPIRATIONAL ELEMENTS 

FOR THE FASHION STYLIST AND VISUAL 

MERCHANDISER

IN COLLABORATION WITH



INTRO

European and American Fashion Luxury Brands are currently implementing 

new ways of communicating their collections that are not based on a 

common global strategy, but on a glocal one that integrates their visual DNA 

according to the different countries where they sell their products.

BRIEF

Candidates are requested to create a project using 

elements of their own culture that could be relevant in the 

development of a visual communication proposal for an 

international fashion brand. 

The project should visually communicate an original concept 

through a storytelling approach and be rich in creative 

elements that reference their country of origin and at the 

same time, the visual identity of the selected fashion brand.

Candidates should act as a magnifying glass, always ready to 

capture and highlight their country’s beauty and uniqueness 

and incorporate those elements into a personal visual project.

Following the research and analysis on the brand and the 

local culture, candidates are asked to present learnings 

and insights relevant to creating an eye-catching visual 

experience in the retail or in the styling field. 

The original solution can be conceived for on-line or off-line 
media. 

The final visual output should reinforce the brand’s identity 
and communicate the candidate’s culture seamlessly.

AUDIENCE

This competition is addressed to candidates who have a 

first-level degree and/or professional experience in fashion 
design, fashion styling, visual merchandising, design, 

photography, architecture, or communication. It is also 
open to candidates with a background in industrial design, 

journalism, media, or related fields, if they are motivated by 
interest in the programme’s topics and a strong portfolio.

JURY

Projects will be selected and evaluated by the Faculty of the 

Master’s in Fashion Styling & Visual Merchandising and the 

Admission Jury.

REQUIRED MATERIALS

The competition proposal should be presented in a single pdf 

file format. 

• Digital project presentation, A4 format, landscape, 300 d.p.i., 
maximum 10 slides and include the following content: 

 – documentation of research and analysis

 – mood boards

 – photographs

 – renderings and/or video

The competition proposal must be accompanied by the 

following supplemental material:

• Portfolio of projects

• Curriculum vitae

• Motivational letter

• Domus Academy Application Form*

• Bachelor’s degree in Italian or English language

• Bachelor’s transcripts in Italian or English

• Copy of passport

• IELTS test official score report 

The candidates are asked to send their materials in one sole 

file in .PDF format.

Any further attached material will be considered a plus and will 

be evaluated by the jury.

*Application fee is waived for competition participants

PRIZES

• One scholarship covering 60% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 50% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 40% of the total tuition fee of the 

Master’s Programme

• Two special mentions covering 20% of the total tuition fee of 

the Master’s Programme

Prizes will be calculated on the standard tuition fee.

SCHEDULE

The works must be delivered to Domus Academy by and no 

later than April 9th 2021.

Candidates will be informed about the results of the 

competition by e-mail on May 10th 2021.

ENTRY DELIVERY

All the required materials in digital format may be uploaded to 

this page: 

competition.domusacademy.com 

When candidate submit his/her project, he/she will receive 
a confirmation within 48 hours that his/her submission was 
received. 

In case candidates do not receive  confirmation, they have to 
write to: competitions@domusacademy.it



THE COMPANY

Vogue Talents is a biannual publication created in 2009 

by Franca Sozzani former Director of Vogue Italia and Sara 
Sozzani Maino Deputy Director of Vogue Italia and head of 
Vogue Talents. Vogue Talents is both an editorial and online 
project; a network that scouts and supports the best emerging 

creative talents in fashion design as well as styling and fashion 

photography around the world.

A regular attendee at global talent spotting committees, Maino 

serves as a judge in several fashion competitions. She also 
travels throughout local fashion weeks to scout up-and-coming 

designers. 

Domus Academy and Vogue Talents wish to empower 

talented fashion communicator in stylingand/or retail who 
are eager to have an immersive educational experience in 

Milan, the world capital of fashion; who believe that fashion 

communication combines free creative expression with the 

understanding of complex cultural and economic dynamics; 

who want to strengthen their design identity while collaborating 

with International fashion brands; and who welcome the 
chance to network with professionals in the fields of fashion 
communication, journalism, styling, cultural studies, and more.

MASTER’S PROGRAMME DESCRIPTION

The Master’s in Fashion Styling & Visual Merchandising 

programme blends the roles of the visual merchandiser and 

the fashion stylist to create a new professional profile: the visual 
fashion brand communicator, whose scope encompasses look-

books, advertising campaigns, editorials, websites, social media, 

and multi-sensorial retail concepts. 

You will learn how to convey the brand values and identity of a 

fashion collection through powerful image-based storytelling 

and visual merchandising strategies for window and in-store 

displays.

ELIGIBILITY

Candidates already holding a first-level academic diploma or 
bachelor’s degree, or who are about to graduate within the 

academic year 2020-21. 

Candidates who have a working knowledge of the English 

language (IELTS 5.0 academic or equivalent certificate).

GENERAL TERMS AND CONDITIONS

• All moral or authorship right as to the project remains property 

of the author.

• Materials sent to Domus Academy will not be returned.

• All the material must be the result of an unpublished work 

developed by the candidate, not used in other previous 

occasions.

• Domus Academy is entitled not to award the scholarship if the 

projects are deemed not to meet the standards defined by the 
jury. The jury will make these judgments at its own discretion, 
and its decision is final. 

• The scholarship presented in this public announcement 

cannot be combined with other economic reductions offered 
by Domus Academy.

• The scholarship amount will be deducted from the balance of 

the tuition fee. 

• If a candidate declines a scholarship offer, the scholarship may 
be transferred to the next candidate on the list. 

• Winning participants accept that part of their work may be 

published on the websites and/or social media channels of the 
institutions involved.



SEPTEMBER 2021 INTAKE

Master’s Programme in Interaction Design  

Competition 

WELLBEING AT HOME

IN COLLABORATION WITH



BRIEF

Candidates are asked to design an interactive platform to take 

care of wellbeing from within the domestic environment.

The platform can be physical and/or digital and should 

promote the adoption of a healthy lifestyle to to help support 

the users in performing physical exercise and staying trained 

while at home.

The envisioned scenario can leverage the use to any type of 

device (e.g., app, smartwatch, smart TV, etc.) and, if needed, 

may include the use of the home wellness devices made by 

Technogym.

AUDIENCE

The competition is addressed to candidates who have 

a first-level degree and/or professional experience in 
design (product, visual, graphic, media, or web design) or in 

architecture, computer science, or engineering. It is also open 

to candidates with experience in communication science, 

psychology, sociology, or equivalent if they are motivated by 

an interest in information design and have a strong portfolio.

JURY

Projects will be selected and evaluated by the Faculty of the 

Master’s Programme in Interaction Design and the Admission 

Jury.

REQUIRED MATERIALS

Digital presentation in PDF file format, 16:9 aspect ratio, 
maximum 15 slides, structured as follows:

• Framework and Problem Setting: Which is your area of 
investigation?

• Research and insights: Which are the behaviors, needs, 
and motivations of your users? Which are your supporting 
references? Which are the best practices and solutions 
already available on the market?

• Persona: represent the user type(s) that might use your 
solution.

• Challenge: Which is the problem you’re going to solve? 

• Solution: give a name to your project and describe it with 
200 words

• How it works: detail your solutions through images, diagrams, 
sketches, storyboards, experience prototype.

The competition proposal must be accompanied by the 

following supplemental material:

• Curriculum vitae

• Motivational letter

• Domus Academy Application Form*

• Bachelor’s degree in Italian or English language

• Bachelor’s transcripts in Italian or English

• Copy of passport

• IELTS test official score report

Any further attached material will be considered a plus and will 

be evaluated by the jury.

*Application fee is waived for competition participants

PRIZES

• One scholarship covering 60% of the total tuition fee of the 
Master’s Programme

• One scholarship covering 50% of the total tuition fee of the 
Master’s Programme

• One scholarship covering 40% of the total tuition fee of the 
Master’s Programme

• Two special mentions covering 20% of the total tuition fee of 
the Master’s Programme

Prizes will be calculated on the standard tuition fee.

SCHEDULE

The works must be delivered to Domus Academy by and no 

later than April 9th 2021.

Candidates will be informed about the results of the 

competition by e-mail on May 10th 2021.

INTRO

In the past, our society has always viewed health through the lenses of physical 

health rather than mental and emotional health. We have been accustomed to 
calling “good health,” the absence of an illness or disability. 

Nonetheless, contemporary lifestyles are often stressful and can often lead to 

unhealthy habits and routines. We tend to work too much, spend too much time 
indoors at our desk or in front of our laptop, eat unhealthy food and not keep our 

bodies in shape. 

Taking care of our health together with our mind and soul is essential for all 

individuals who lead a hectic and busy life.



ENTRY DELIVERY

All the required materials in digital format may be uploaded to 

this page: 

competition.domusacademy.com 

When candidate submit his/her project, he/she will receive 
a confirmation within 48 hours that his/her submission was 
received. 

In case candidates do not receive  confirmation, they have to 
write to: competitions@domusacademy.it

THE COMPANY

Technogym is the leading company in the fitness and Wellness 
sector. Technogym is known all over the world as “The Wellness 
Company” - a company that has helped develop the concept of 
“fitness” into a complete Wellness lifestyle. Living the “Wellness” 
lifestyle means getting regular physical activity, correct 

nutrition, and having a positive mental attitude. 

Technogym’s mission is to help people live better by providing 

the best possible fitness equipment, services, content and 
programs. All of these solutions use technology to connect

to one another so users can experience Wellness no matter 
where they are. Technogym calls this the “Wellness on the 
go” because everyone can find their own content and training 
programs on any Technogym equipment and personal device. 

Thanks to the modularity of the solutions that Technogym 

offers, Wellness professionals and their customers can enjoy 
the same Wellness Experience anywhere: gyms, hotels, medical 
practices, schools. In order to achieve this, Technogym provides 

operators with all the tools they require, from financial services 
to interior design guidance, and from after sales assistance to 

marketing support. Furthermore, both operators and private 

individuals can enjoy access to the world’s most complete range 

of fitness equipment, for cardio training, strength training, 
functional training and group activities. 

Thanks to this extensive range of products and solutions, 

Technogym is able to help people achieve their sporting and 

wellbeing goals. Whether the goal is weight loss, strength 
training, or stretching, users can achieve all of this, and much 

more with Technogym products. 

The quality of Technogym products is a direct result of the 

decades of experience gained as the official supplier to six 
Olympic and Paralympic Games. 

Anyone choosing Technogym products can rest assured that 

they are training on equipment of the very highest level, just like 

a professional athlete. Technogym’s goal is to make Wellness 
accessible to everyone, everywhere, regardless of age, this is 

why the TECHNOGYM logo is synonymous with WELLNESS 
worldwide. 

MASTER PROGRAMME DESCRIPTION

Interaction design is about creating a product, service, or 

space that people will interact with through an intuitive visual 

and haptic (tactile) interface. In the Master’s Programme in 

Interaction Design, students will learn to define problems and 
solutions in the field of interaction and user experience.

As students create enriched experiences through innovative 

technology, they will be encouraged to transform their original 

design visions into market opportunities.

ELIGIBILITY

Candidates already holding a first-level academic diploma or 
bachelor’s degree, or who are about to graduate within the 

academic year 2020–21. 

Candidates who have a working knowledge of the English 

language (IELTS 5.0 academic or equivalent certificate).

GENERAL TERMS AND CONDITIONS

• All moral or authorship right as to the project remains property 

of the author.

• Materials sent to Domus Academy will not be returned.

• All the material must be the result of an unpublished work 

developed by the candidate, not used in other previous 

occasions.

• Domus Academy is entitled not to award the scholarship if the 

projects are deemed not to meet the standards defined by the 
jury. The jury will make these judgments at its own discretion, 

and its decision is final. 

• The scholarship presented in this public announcement 

cannot be combined with other economic reductions offered 
by Domus Academy.

• The scholarship amount will be deducted from the balance of 

the tuition fee. 

• If a candidate declines a scholarship offer, the scholarship may 
be transferred to the next candidate on the list. 

• Winning participants accept that part of their work may be 
published on the websites and/or social media channels of the 

institutions involved.



SEPTEMBER 2021 INTAKE

Master’s Programme in Interior & Living Design  

Competition 

WELCOME HOME! 

WHERE WE WILL LIVE AND HOW WE WILL 

DO IT IN THE NEAR FUTURE 



INTRO

The city’s shape is continually changing; it develops like a body combining permanent structure parts and 

renewable fabric. Its bones are ancient and we can glimpse them from the traces they leave on the skin 

of contemporary interventions. The city is an alternation of solids and voids, walls and streets, buildings 

and grounds, facades and squares connected by interstitial spaces and behaviors. The urban sphere is 

read through these places, by the infrastructures and their spatial and symbolic meanings. To grasp and 

comprehend the city’s scale, it is necessary to understand and the relationship of its parts.  

How do these parts intersect to become familiar, recurrent, necessary and even competitive? This is the 

contemporary city. We can embrace the city from above, viewing it from a polyphemus eye of a tower, or 

climb into it from below, starting with small areas that, when connected to eachother, help us to perceive the 

meaning of everything. And it is from this inverse perspective, from this deductive process by minimal parts, 

that you can start in your discovery. The house is the modulor with which to rethink the urbanity of the near 

future.

Marcel Breuer used to say “I am as much interested in the smallest detail as in the whole structure”. 

This functionalist statement refers to a specific way of thinking that we can apply today even in regards to 
the most iconic modular space: the house. Even if we take distance from the rational expression form follows 

function, we cannot deny the allurement of this approach: starting from a minimal element we can develop 

the personality of a place. On the one hand there is the house intended exclusively in its function, as a tool of 

use. On the other, there is the house as a poetic expression, as a feeling, as a psychic space. Between those two 

polarities lie all attempts to give the home a soul that transcends the use of the individual to become a social 

module and collective theme. By making private, semi-private and public parts coexist, the home of the near 

future becomes an expression of our attitudes and reflects the language with which we speak in the world.

BRIEF

Candidates are asked to envision the interior of a house which 

has a precise correspondence between the needs of the 

inhabitants and the expression of the physical spaces.

The final aim is to design the interior spaces of a house with 
precise reference to the furniture and the uses according to 

the idea of a development of modules. 

The house is here understood first of all as the lowest common 
denominator for collective, community life and therefore 

requires a precise reflection on how each of its parts is related 

to the whole.

Each candidate must present the idea for a specific and 
unique housing solution imagined to favor the relationship 

between functions and aesthetics.

The overall house should measure between 57 to 75 m2. 

The context has to be taken in consideration and included 

in the project as a merging aspect. It will be important to 

consider the following aspects:

• What kind of future developments do we imagine for the 

house?

• What kind of new spaces can we create in or around the 

house?

• What kind of relation can we establish between private and 

public parts?

• What is the difference, in terms of design, between house 
and home?

AUDIENCE

The competition is open to candidates who have a first-level 
degree and/or professional experience in interior design, 

product design, architecture, engineering, visual arts, or other 

related disciplines, who wish to take their careers to the next 

level in the field of interior design.

JURY

Projects will be selected and evaluated by the Faculty of 

the Master’s Programme in Interior & Living Design and the 

Admission Jury.

REQUIRED MATERIALS

Digital presentation in PDF file format, A4 landscape, 
maximum 8 slides, structured as follows:

• Framework / Concept (one page)

• Research (case studies and information about the location, 

one page)

• Design proposal (general planimetry, detailed plans, cross 

sections, axonometry)

• Scenarios (final views or final renders)

The competition proposal must be accompanied by the 

following supplemental material:

• Portfolio

• Curriculum vitae

• Motivational letter

• Domus Academy Application Form*

• Bachelor’s degree in Italian or English language

• Bachelor’s transcripts in Italian or English

• Copy of passport

• IELTS test official score report

Any further attached material will be considered a plus and will 

be evaluated by the jury.

*Application fee is waived for competition participants



PRIZES

• One scholarship covering 60% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 50% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 40% of the total tuition fee of the 
Master’s Programme

• Two special mentions covering 20% of the total tuition fee of 

the Master’s Programme

Prizes will be calculated on the standard tuition fee.

SCHEDULE

The works must be delivered to Domus Academy by and no later 

than April 9th 2021.

Candidates will be informed about the results of the 

competition by e-mail on May 10th 2021.

ENTRY DELIVERY

All the required materials in digital format may be uploaded to 

this page: 

competition.domusacademy.com 

When candidate submit his/her project, he/she will receive 

a confirmation within 48 hours that his/her submission was 
received. 

In case candidates do not receive  confirmation, they have to 
write to: competitions@domusacademy.it

THE COMPANY

With offices in Milan and New York, Lissoni & Partners has a 
thirty-year history in developing international projects in the 

fields of architecture, landscape, interior, product and graphic 
design and corporate identity, in addition to being responsible 

for the art direction for some of the most influential design 

companies. 

Led by Piero Lissoni, the practice combines a range of expertise 

with a tailored approach that sets it apart, establishing a 

stylistic code and a visual identity that are clearly and instantly 

recognizable.

The practice’s work is inspired by a sense of rigor and simplicity 

and is characterized by a regard to detail, coherence and 

elegance with particular attention to proportion and harmony.

MASTER’S PROGRAMME DESCRIPTION

In the Master’s Programme in Interior & Living Design, 

students will consider a wide range of design practices as they 

learn to shape the space of interiors. They will be inspired to 

overcome disciplinary boundaries, make choices that are more 

sophisticated and more daring, and cultivate an attitude of 

continuous inquiry into the material and immaterial aspects 

of space. Students will learn the theory, best practices, and 

methodologies, they need not only to solve problems creatively 

but to define problems as well. As students collaborate with 
their international peers on company projects that re-invent the 

interior domain, they will come to place their own work within 

the context of the field. Milan is an ideal place to study interior 
design, with its long tradition of experimenting with and solving 

the design challenges of everyday life. It offers a variety of 
exemplary historical and contemporary interiors for their to visit 

and take as inspiration.

ELIGIBILITY

Candidates already holding a first-level academic diploma or 
bachelor’s degree, or who are about to graduate within the 

academic year 2020–21. 

Candidates who have a working knowledge of the English 

language (IELTS 5.0 academic or equivalent certificate).

GENERAL TERMS AND CONDITIONS

• All moral or authorship right as to the project remains property 

of the author.

• Materials sent to Domus Academy will not be returned.

• All the material must be the result of an unpublished work 

developed by the candidate, not used in other previous 

occasions.

• Domus Academy is entitled not to award the scholarship if the 

projects are deemed not to meet the standards defined by the 
jury. The jury will make these judgments at its own discretion, 

and its decision is final. 

• The scholarship presented in this public announcement 

cannot be combined with other economic reductions offered 
by Domus Academy.

• The scholarship amount will be deducted from the balance of 

the tuition fee. 

• If a candidate declines a scholarship offer, the scholarship may 
be transferred to the next candidate on the list. 

• Winning participants accept that part of their work may be 

published on the websites and/or social media channels of the 

institutions involved.



SEPTEMBER 2021 INTAKE

Master’s Programme in Product Design  

Competition 

A GIFT  

JOYFUL AND MEMORABLE OBJECTS

IN COLLABORATION WITH



INTRO

Our daily lives have been changed drastically under the Pandemic of Covid-19 and new 

living styles and social behaviors have been introduced. People acknowledged more than 

ever the importance of the quality of life and social connection even remotely. 

Selecting a present for someone is an intimate and joyful experience, which remains in 

the object itself. People appreciate exchanging gifts to stay connected, express feelings, 

and share the emotion,  which imparts a positive vibe to our daily lives.

In this context, what kind of unique objects can enhance the joyful experience of giving 

a present? How is this object related to recent technology such as mass customization 

and digital fabrication? How can this tool react with social communication channels to 

connect with friends?

BRIEF

Candidates are asked to envision unique objects as a gift in the 

Pandemic era.

The final aim is to design an innovative and engaging object as 
a gift and the experience around the new object by Alessi. 

The brand has a strong visual identity and represents Italian 

design culture: this aspect must be considered and maintained 

within the design proposal.

AUDIENCE

The competition is addressed to candidates who have a first-
level degree and/or professional experience in interior design, 

product design, architecture, engineering, visual arts, or other 

disciplines related to the field of study, who want to take their 
career in product design to the next level.

JURY

Projects will be selected and evaluated by the Faculty of the 

Master’s Programme in Product Design and the Admission 

Jury.

REQUIRED MATERIALS

Digital presentation in PDF file format, A4 landscape, 
maximum 15 slides, structured as follows:

• Framework

• Concept

• Research (case studies and recent technologies in the 

related field)

• Product development process (hand sketches, illustration)

• Final proposal (product rendering images, technical 

drawings)

• Scenarios (detailed information of how to use the product, 

diagrams)

The competition proposal must be accompanied by the 

following supplemental material:

• Portfolio

• Curriculum vitae

• Motivational letter

• Domus Academy Application Form*

• Bachelor’s degree in Italian or English language

• Bachelor’s transcripts in Italian or English

• Copy of passport

• IELTS test official score report

Any further attached material will be considered a plus and will 

be evaluated by the jury.

*Application fee is waived for competition participants

PRIZES

• One scholarship covering 60% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 50% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 40% of the total tuition fee of the 
Master’s Programme

• Two special mentions covering 20% of the total tuition fee of 

the Master’s Programme

Prizes will be calculated on the standard tuition fee.

SCHEDULE

The works must be delivered to Domus Academy by and no 

later than April 9th 2021.

Candidates will be informed about the results of the 

competition by e-mail on May 10th 2021.

ENTRY DELIVERY

All the required materials in digital format may be uploaded to 

this page: 

competition.domusacademy.com 

When candidate submit his/her project, he/she will receive 

a confirmation within 48 hours that his/her submission was 
received. 

In case candidates do not receive  confirmation, they have to 
write to: competitions@domusacademy.it



THE COMPANY

Founded in 1921 as a “Workshop for the processing of brass and 

nickel silver sheet metal, with foundry”, Alessi has always stood 

out for the high quality of its products. In almost a century of 

history, the company has gradually evolved to become one of 

the leading “Factories of Italian design”, capable of applying 

its expertise and excellence in design management to many 

different product types. Open to change and international 
development, Alessi at the same time has a strong bond with 

the traditions and cultural background of its area and continues 

to be synonymous with handcrafted objects produced with the 

help of machines. 

Alessi’s mission is now one of translating its quest for the most 

advanced cultural, aesthetic, design and functional quality 

into mass production. Designer products are the result of the 

constant reconciliation of art and industry, of the “Immensity of 

Creative Potential” and the needs of the market. The company 

is committed to a design approach in which the most advanced 

expression of international creativity is always balanced against 

the desires of the general public. Alessi has been described as 

a “Dream Factory”, which uses its products to make people’s 

dreams come true, providing them with the Art and Poetry that 

they seek.

MASTER’S PROGRAMME DESCRIPTION

Product design anticipates the future, envisioning new ways 

for humans to interact with both natural and artificial domains. 
In the Master’s Programme in Product Design, students will 

explore the intersection of design, technology, and customer 

behaviour.

Students will have the opportunity to work on projects with 

companies on the front lines of product design, engineering, 

and business. They will learn how to analyze current industry 

directions, anticipate future trends, and explore new territories 

in design, technology, fabrication, and distribution.

ELIGIBILITY

Candidates already holding a first-level academic diploma or 
bachelor’s degree, or who are about to graduate within the 

academic year 2020–21. 

Candidates who have a working knowledge of the English 

language (IELTS 5.0 academic or equivalent certificate).

GENERAL TERMS AND CONDITIONS

• All moral or authorship right as to the project remains property 

of the author.

• Materials sent to Domus Academy will not be returned.

• All the material must be the result of an unpublished work 

developed by the candidate, not used in other previous 

occasions.

• Domus Academy is entitled not to award the scholarship if the 

projects are deemed not to meet the standards defined by the 
jury. The jury will make these judgments at its own discretion, 

and its decision is final. 

• The scholarship presented in this public announcement 

cannot be combined with other economic reductions offered 
by Domus Academy.

• The scholarship amount will be deducted from the balance of 

the tuition fee. 

• If a candidate declines a scholarship offer, the scholarship may 
be transferred to the next candidate on the list. 

• Winning participants accept that part of their work may be 

published on the websites and/or social media channels of the 

institutions involved.



SEPTEMBER 2021 INTAKE

Master’s Programme in Service Design  

Competition 

WORKPLACE WELL

IN COLLABORATION WITH



BRIEF

Candidates are asked to imagine a service to promote the 

adoption of a healthy lifestyle in the workplace.

The service should consider small and medium-sized 

enterprises and may involve multiple actors and stakeholders. 

The envisioned solution can include digital and physical 

solutions (e.g., from online platforms to dedicated spaces, 

from virtual assistants to group training sessions).

AUDIENCE

The competition is addressed to candidates who have a first-
level degree and/or professional experience in visual and 

graphic design, interaction design, architecture, or creative 

coding. It is also open to candidates with a background 

in business design, communication science, new media, 

psychology, sociology, or equivalent, if they are motivated by 

interest in service design and have a strong portfolio.

JURY

Projects will be selected and evaluated by the Faculty of the 

Master’s Programme in Service Design and the Admission 

Jury.

REQUIRED MATERIALS

Digital presentation in PDF file format, 16:9 aspect ratio, 
maximum 15 slides, structured as follows:

• Framework and Problem Setting: Which is your area of 
investigation?

• Research and insights: Which are the behaviors, needs, 
and motivations of your users? Which are your supporting 
references? Which are the best practices and solutions 
already available on the market?

• Persona: represent the user type(s) that might use your 
solution.

• Challenge: Which is the problem you’re going to solve? 

• Solution: give a name to your project and describe it with 
200 words

• How it works: detail your solutions through images, diagrams, 
sketches, storyboards, experience prototype.

The competition proposal must be accompanied by the 

following supplemental material:

• Curriculum vitae

• Motivational letter

• Domus Academy Application Form*

• Bachelor’s degree in Italian or English language

• Bachelor’s transcripts in Italian or English

• Copy of passport

• IELTS test official score report

Any further attached material will be considered a plus and will 

be evaluated by the jury.

*Application fee is waived for competition participants

PRIZES

• One scholarship covering 60% of the total tuition fee of the 
Master’s Programme

• One scholarship covering 50% of the total tuition fee of the 
Master’s Programme

• One scholarship covering 40% of the total tuition fee of the 
Master’s Programme

• Two special mentions covering 20% of the total tuition fee of 
the Master’s Programme

Prizes will be calculated on the standard tuition fee.

SCHEDULE

The works must be delivered to Domus Academy by and no 

later than April 9th 2021.

Candidates will be informed about the results of the 

competition by e-mail on May 10th 2021.

INTRO

In the past, our society has always viewed health through the lenses of physical 

health rather than mental and emotional health. We have been accustomed 
to calling “good health,” the absence of an illness or disability. Nonetheless, 

contemporary lifestyles are often stressful and can often lead to unhealthy habits 

and routines. We tend to work too much, spend too much time indoors at our 
desk or in front of our laptop, eat unhealthy food and not keep our bodies in 

shape. Taking care of our health together with our mind and soul is essential for all 

individuals who lead a hectic and busy life.

Taking care of our health, mind and soul, even in our workplace, is today an 

essential need recognized by many companies that desire a healthy workforce that 

is happier and more productive.



ENTRY DELIVERY

All the required materials in digital format may be uploaded to 

this page: 

competition.domusacademy.com 

When candidate submit his/her project, he/she will receive 
a confirmation within 48 hours that his/her submission was 
received. 

In case candidates do not receive  confirmation, they have to 
write to: competitions@domusacademy.it

THE COMPANY

Technogym is the leading company in the fitness and Wellness 
sector. Technogym is known all over the world as “The Wellness 
Company” - a company that has helped develop the concept of 

“fitness” into a complete Wellness lifestyle. Living the “Wellness” 
lifestyle means getting regular physical activity, correct 

nutrition, and having a positive mental attitude. 

Technogym’s mission is to help people live better by providing 

the best possible fitness equipment, services, content and 
programs. All of these solutions use technology to connect

to one another so users can experience Wellness no matter 
where they are. Technogym calls this the “Wellness on the 
go” because everyone can find their own content and training 
programs on any Technogym equipment and personal device. 

Thanks to the modularity of the solutions that Technogym 

offers, Wellness professionals and their customers can enjoy 
the same Wellness Experience anywhere: gyms, hotels, medical 
practices, schools. In order to achieve this, Technogym provides 

operators with all the tools they require, from financial services 
to interior design guidance, and from after sales assistance to 

marketing support. Furthermore, both operators and private 

individuals can enjoy access to the world’s most complete range 

of fitness equipment, for cardio training, strength training, 
functional training and group activities. 

Thanks to this extensive range of products and solutions, 

Technogym is able to help people achieve their sporting and 

wellbeing goals. Whether the goal is weight loss, strength 
training, or stretching, users can achieve all of this, and much 

more with Technogym products. 

The quality of Technogym products is a direct result of the 

decades of experience gained as the official supplier to six 
Olympic and Paralympic Games. Anyone choosing Technogym 

products can rest assured that they are training on equipment 

of the very highest level, just like a professional athlete. 

Technogym’s goal is to make Wellness accessible to everyone, 
everywhere, regardless of age, this is why the TECHNOGYM 

logo is synonymous with WELLNESS worldwide. 

MASTER PROGRAMME DESCRIPTION

In the Master’s Programme in Service Design students will learn 

new skills in storytelling, prototyping, problem-solving, and 

business design that they can apply to developing intuitive and 

relevant service ideas.

Through observing users, students will detect unmet customer 

needs and develop physical and virtual systems of service 

experience, working in close contact with professionals from 

private and public sector organizations.

ELIGIBILITY

Candidates already holding a first-level academic diploma or 
bachelor’s degree, or who are about to graduate within the 

academic year 2020–21. 

Candidates who have a working knowledge of the English 

language (IELTS 5.0 academic or equivalent certificate).

GENERAL TERMS AND CONDITIONS

• All moral or authorship right as to the project remains property 

of the author.

• Materials sent to Domus Academy will not be returned.

• All the material must be the result of an unpublished work 

developed by the candidate, not used in other previous 

occasions.

• Domus Academy is entitled not to award the scholarship if the 

projects are deemed not to meet the standards defined by the 
jury. The jury will make these judgments at its own discretion, 

and its decision is final. 

• The scholarship presented in this public announcement 

cannot be combined with other economic reductions offered 
by Domus Academy.

• The scholarship amount will be deducted from the balance of 

the tuition fee. 

• If a candidate declines a scholarship offer, the scholarship may 
be transferred to the next candidate on the list. 

• Winning participants accept that part of their work may be 
published on the websites and/or social media channels of the 

institutions involved.



SEPTEMBER 2021 INTAKE

Master’s Programme in Urban Vision & Architectural Design  

Competition

WELCOME HOME! 

WHERE WE WILL LIVE AND HOW WE WILL 

DO IT IN THE NEAR FUTURE 



INTRO

“I should say: the house shelters day-dreaming, the house protects the dreamer, the house allows one to 

dream in peace.”

Gaston Bachelard , The Poetics of Space

The city’s shape is continually changing; it develops like a body combining permanent structure parts and 

renewable fabric. Its bones are ancient and we can glimpse them from the traces they leave on the skin 

of contemporary interventions. The city is an alternation of solids and voids, walls and streets, buildings 

and grounds, facades and squares connected by interstitial spaces and behaviors. The urban sphere is 

read through these places, by the infrastructures and their spatial and symbolic meanings. To grasp and 

comprehend the city’s scale, it is necessary to understand and the relationship of its parts.  How do these 

parts intersect to become familiar, recurrent, necessary and even competitive? This is the contemporary 

city. We can embrace the city from above, viewing it from a polyphemus eye of a tower, or climb into it 

from below, starting with small areas that, when connected to eachother, help us to perceive the meaning 

of everything. And it is from this inverse perspective, from this deductive process by minimal parts, that 

you can start in your discovery. The house is the modulor with which to rethink the urbanity of the near 

future.

Marcel Breuer used to say “I am as much interested in the smallest detail as in the whole structure”. This 

functionalist statement refers to a specific way of thinking that we can apply today even in regards to 
the most iconic modular space: the house. Even if we take distance from the rational expression form 

follows function, we cannot deny the allurement of this approach: starting from a minimal element we 

can develop the personality of a place. On the one hand there is the house intended exclusively in its 

function, as a tool of use. On the other, there is the house as a poetic expression, as a feeling, as a psychic 

space. Between those two polarities lie all attempts to give the home a soul that transcends the use of 

the individual to become a social module and collective theme. By making private, semi-private and 

public parts coexist, the home of the near future becomes an expression of our attitudes and reflects the 

language with which we speak in the world.

BRIEF

Candidates must present a housing project in relation to the 

context, urban or rural, small or large, trying to identify the 

relationships between place and occupants, considering all 

the peculiarities related to the current crisis situation.

The house is here understood first of all as the lowest common 
denominator for collective, community life. Therefore, it 

requires a precise reflection on how each of its parts is related 

to the whole. Candidates should consider the spatial relations 

as an element of the social environment, a modulor that 

relates different scales of the project.

As Alessandro Mendini said in the text, The Emotional House, 

“the emotion that a house can contain is inversely proportional 

to the complexity of its use”. Candidates should consider the 

complexity of the architectural language and its translation in 

the simplicity of human behaviors. 

The overall house should measure between 57 to 75 m2. 

The context has to be taken in consideration and included 

in the project as a merging aspect. It will be important to 

consider the following aspects:

• What kind of future developments do we imagine for the 

house?

• What kind of new spaces can we create in or around the 

house?

• What kind of relation can we establish between private and 

public parts?

• What is the difference, in terms of design, between house 
and home?

AUDIENCE

The competition is addressed to candidates who have a first-
level degree and/or professional experience in architecture, 

urban planning, landscape design, civil engineering, or 

equivalent. It is also open to candidates who hold a degree/

diploma in other disciplines, if they are motivated by interest in 

the programme’s topics and a strong portfolio.

JURY

Projects will be selected and evaluated by the Faculty of the 

Master’s Programme in Urban Vision & Architectural Design 

and the Admission Jury.

REQUIRED MATERIALS

Digital presentation in PDF file format, A4 landscape, 
maximum 8 slides, structured as follows:

• Framework / Concept (one page)

• Research (case studies and information about the location, 

one page)

• Design proposal (general planimetry, detailed plans, cross 

sections, axonometry)

• Scenarios (final views or final renders)

The competition proposal must be accompanied by the 

following supplemental material:

• Portfolio of projects

• Curriculum vitae

• Motivational letter



• Domus Academy Application Form*

• Bachelor’s degree in Italian or English language

• Bachelor’s transcripts in Italian or English

• Copy of passport

• IELTS test official score report

Any further attached material will be considered a plus and will 

be evaluated by the jury.

*Application fee is waived for competition participants

PRIZES

• One scholarship covering 60% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 50% of the total tuition fee of the 

Master’s Programme

• One scholarship covering 40% of the total tuition fee of the 
Master’s Programme

• Two special mentions covering 20% of the total tuition fee of 

the Master’s Programme

Prizes will be calculated on the standard tuition fee.

SCHEDULE

The works must be delivered to Domus Academy by and no later 

than April 9th 2021.

Candidates will be informed about the results of the 

competition by e-mail on May 10th 2021.

ENTRY DELIVERY

All the required materials in digital format may be uploaded to 

this page: 

competition.domusacademy.com 

When candidate submit his/her project, he/she will receive 

a confirmation within 48 hours that his/her submission was 
received. 

In case candidates do not receive  confirmation, they have to 
write to: competitions@domusacademy.it

THE COMPANY

With offices in Milan and New York, Lissoni & Partners has a 
thirty-year history in developing international projects in the 

fields of architecture, landscape, interior, product and graphic 
design and corporate identity, in addition to being responsible 

for the art direction for some of the most influential design 

companies. 

Led by Piero Lissoni, the practice combines a range of expertise 

with a tailored approach that sets it apart, establishing a 

stylistic code and a visual identity that are clearly and instantly 

recognizable.

The practice’s work is inspired by a sense of rigor and simplicity 

and is characterized by a regard to detail, coherence and 

elegance with particular attention to proportion and harmony.

MASTER’S PROGRAMME DESCRIPTION

Cities are experimental laboratories where humans formulate 

and refine responses to our basic needs: those for shelter, 
relationships, movement, and commerce. In the Master’s 

Programme in Urban Vision & Architectural Design, students 

will learn and practice strategies for transforming a city—from 

private developments to public spaces. They will envision future 

landscape, urban, and architectural scenarios according to 

complex dynamics and evolving requirements.

ELIGIBILITY

Candidates already holding a first-level academic diploma or 
bachelor’s degree, or who are about to graduate within the 

academic year 2020–21. 

Candidates who have a working knowledge of the English 

language (IELTS 5.0 academic or equivalent certificate).

GENERAL TERMS AND CONDITIONS

• All moral or authorship right as to the project remains property 

of the author.

• Materials sent to Domus Academy will not be returned.

• All the material must be the result of an unpublished work 

developed by the candidate, not used in other previous 

occasions.

• Domus Academy is entitled not to award the scholarship if the 

projects are deemed not to meet the standards defined by the 
jury. The jury will make these judgments at its own discretion, 

and its decision is final. 

• The scholarship presented in this public announcement 

cannot be combined with other economic reductions offered 
by Domus Academy.

• The scholarship amount will be deducted from the balance of 

the tuition fee. 

• If a candidate declines a scholarship offer, the scholarship may 
be transferred to the next candidate on the list. 

• Winning participants accept that part of their work may be 

published on the websites and/or social media channels of the 

institutions involved.



SEPTEMBER 2021 INTAKE

Master’s Programme in Visual Brand Design 

Competition 

DIVERSITY: A DRIVER OF CREATIVITY  

AND INNOVATION

IN COLLABORATION WITH



INTRO

The topic of diversity is a fundamental dimension that must be considered also in our approach 

to the world of design. We must recognize that each individual is unique. The protection and 

celebration of differences need to be encouraged and promoted, whether this is race, ethnicity, 
gender, sexual orientation, socioeconomic status, age, physical abilities, religious beliefs, political 
beliefs, or other ideologies.
Concepts such as transparency and authenticity are increasingly requested by consumers. 

A brand’s commitment to diversity and inclusion increases loyalty and feeds positive word-of-

mouth, leading to business growth. Many companies have undertaken a commitment of social 
responsibility, promoting inclusiveness and breaking down discrimination. Messages, services 
and products are increasingly personalized and oriented to needs and diversified in content 
and fruition modes. Big brands are doing great work in showing diversity in its various forms and 
deeply binding it to their mission and values.

BRIEF

Candidates are asked to design a communication campaign 
to communicate diversity as the main topic. Candidates can 

choose the best brand that can deliver the communication. 

The choice should be explained in relation to a detailed 
selection of previous communication campaigns on this 

theme. The brand value and mission and other details 

regarding the target shoud be identified.

A fresh communication campaign able to address different 
touchpoints from traditional to social media is sought.

AUDIENCE

The competition is addressed to candidates who have a first-
level degree and/or professional experience in visual and 
graphic design, product design, or communication. It is also 
open to candidates who hold a degree/diploma in marketing 
or the humanities, if they are motivated by interest in visual 
brand design and a strong portfolio.

JURY

Projects will be selected and evaluated by the Faculty of 

the Master’s Programme in Visual Brand Design and the 

Admission Jury.

REQUIRED MATERIALS

The competition proposal should be presented in a single pdf 

file format.

Digital project presentation, A4 format, landscape, 300 d.p.i., 
maximum 15 slides including:

• A careful analysis of the brand that has been selected for the 

campaign (history, heritage, values, products);

• Best examples of campaign on diversity;

• Candidate’s creative idea (concept) explaining why he/she 
believes that it would be successful;

• Suggestion of the most important touchpoints of candidate’s 

communication campaign (e.g., outdoor advertisements, 
posters; social media plan, Youtube, in-store advertisements, 
events ....);

• Design two (2) of these suggested touchpoints as mockups 
and contextualize them (e.g., for posters, the candidate 
should place the visual output simulating the insertion into a 

context that best fits the idea).  

The competition proposal must be accompanied by the 

following supplemental material:

• Curriculum vitae

• Motivational letter

• Domus Academy Application Form*

• Bachelor’s degree in Italian or English language

• Bachelor’s transcripts in Italian or English

• Copy of passport

• IELTS test official score report

Any further attached material will be considered a plus and will 

be evaluated by the jury.

*Application fee is waived for competition participants

PRIZES

• One scholarship covering 60% of the total tuition fee of the 
Master’s Programme

• One scholarship covering 50% of the total tuition fee of the 
Master’s Programme

• One scholarship covering 40% of the total tuition fee of the 
Master’s Programme

• Two special mentions covering 20% of the total tuition fee of 
the Master’s Programme

Prizes will be calculated on the standard tuition fee.

SCHEDULE

The works must be delivered to Domus Academy by and no 
later than April 9th 2021.

Candidates will be informed about the results of the 

competition by e-mail on May 10th 2021.



ENTRY DELIVERY

All the required materials in digital format may be uploaded to 

this page: 

competition.domusacademy.com 

When candidate submit his/her project, he/she will receive 
a confirmation within 48 hours that his/her submission was 
received. 

In case candidates do not receive  confirmation, they have to 
write to: competitions@domusacademy.it

THE COMPANY

AKQA is a design and communications Company, part of the 
WPP Group, that employs more than 2,000 professionals in 29 
studios across five continents. AKQA designs adaptive digital 
services that capture the imagination and deliver measurable 

impact, creating the future of the Companies’ customer 
experience.

Awarded two Cannes Lion Grand Prix’s in 2019, named by 
Gartner and Forrester as one of the world’s leading experience 
design and innovation agencies and, recently, recognized by 
Fast Company the Best Place to work for Innovators.

Sector: Business transformation, Branding, Marketing & 
Content, Product & Service design, Data, Technology and 
Cognitive Science, Performance Marketing & media, Industrial 
Design & Architecture.

MASTER’S PROGRAMME DESCRIPTION

The Master’s Programme  in Visual Brand Design aims to form 

effective, dynamic, and versatile visual brand designers and 
brand managers who are open to visionary innovations.

Students will learn to identify a company’s core philosophy, 
cultivate a deep understanding of its products and services, and 
design innovative ways to communicate the company’s brand 

values and story to its customers through physical, digital, and 
social media.

ELIGIBILITY

Candidates already holding a first-level academic diploma or 
bachelor’s degree, or who are about to graduate within the 
academic year 2020–21. 

Candidates who have a working knowledge of the English 
language (IELTS 5.0 academic or equivalent certificate).

GENERAL TERMS AND CONDITIONS

• All moral or authorship right as to the project remains property 

of the author.

• Materials sent to Domus Academy will not be returned.

• All the material must be the result of an unpublished work 
developed by the candidate, not used in other previous 
occasions.

• Domus Academy is entitled not to award the scholarship if the 

projects are deemed not to meet the standards defined by the 
jury. The jury will make these judgments at its own discretion, 
and its decision is final. 

• The scholarship presented in this public announcement 

cannot be combined with other economic reductions offered 
by Domus Academy.

• The scholarship amount will be deducted from the balance of 

the tuition fee. 

• If a candidate declines a scholarship offer, the scholarship may 
be transferred to the next candidate on the list. 

• Winning participants accept that part of their work may be 
published on the websites and/or social media channels of the 

institutions involved.


